
GLOBAL BRAND DESIGN  /  STANDARD  /  2017  /  HZO  /  PDX  /  AMS

2017 
BRAND IMAGE



EVOLVED
2017 MARKS TWO YEARS IN THE PROCESS OF REALIGNING OUR BRAND WITH ITS FOUNDATION IN SPORT.  

LET’S RUN INTO THE NEW YEAR WITH OUR EYES WIDE OPEN, OUR BADGE PROUD AND PROMINENT ON OUR SLEEVES.  
TOGETHER WE’LL STOP AT NOTHING TO TELL THE STORIES THAT MATTER:  

SIMPLY, LOUDLY, AND TRUTHFULLY.



OUR INTENT



O U R  M E S S A G E  I S  S I M P L E

SPORT==
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UNAPOLOGETIC GRAPHIC ATTENTION FOCUSED COLOR

2016 BRAND MARKERS

2017 BRAND MARKERS

THE BIG CHANGES / INTERACTION

WHAT’S NEW IN 2017
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VISUAL MARKERS PHOTOGRAPHY COLOR THE GRID

GRAPHIC DEVICES LAYOUT   TYPOGRAPHY   RESOURCES
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VISUAL MARKERS
MARRYING THE GLAMOUR OF SPORT WITH GRITTY REALITY



VISUAL MARKERS / INTERACTION

UNAPOLOGETIC FOCUSED COLORGRAPHIC ATTENTION
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UNAPOLOGETIC
REAL, RAW, AND UNPOLISHED
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UNAPOLOGETIC
WE PORTRAY REAL ATHLETES, REAL ACTION, 

REAL SWEAT, AND REAL ENVIRONMENTS. 

THERE’S NO NEED TO OVER-POLISH. 
SPORT IS COMPELLING IN ITSELF. 
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GRAPHIC 
ATTENTION
SIMPLE, BOLD LAYOUT & IMAGERY 
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GRAPHIC ATTENTION
STREAMLINED, HEAD-TURNING 

COMPOSITIONS FEATURING HIGHLY 
GRAPHIC PHOTOGRAPHY.
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FOCUSED
COLOR

COLOR WITH INTENTION
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FOCUSED COLOR
COLOR USED SPARINGLY TO  

FOCUS ATTENTION IN BOTH IMAGERY 
AND COMPOSITION.
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ATHLETES & 
PRODUCT

PHOTOGRAPHIC PRINCIPLES



PHOTOGRAPHY / ATHLETES

SHOOTING 
ATHLETES & 
PRODUCT

CLICK FOR A GUIDE TO PHOTOGRAPHY

SIMPLE LIGHT CONFIDENT CRAFT

BUILDING INTRIGUE HUMAN EVIDENCE CONTEXT & CRED

FRESH PERSPECTIVE

CANDID CONFIDENCE EXPLOSIVE ENERGY DEPTH & DETAIL
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COLOR
A RESTRAINED APPROACH, BORN FROM PRODUCT



COLOR / A RESTRAINED APPROACH

IF EVERYTHING IS COLORFUL, 
NOTHING IS COLORFUL
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DOWNLOAD PALETTE

COLOR / BADGE OF SPORT

CORE RED

LAVENDER

SOLAR GOLD BRIGHT YELLOW CORE  GREEN TEAL

BLUELIGHT BLUE

WHITE BLACK

ENERGY INK

 

The BOS  

BOLD PINK WARM RED
COLLEGIATE BURGUNDY
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SS17 SPECTRUM

CMYK   16 / 100 / 34 / 0
RGB   206 / 13 / 98
WEB   # CD0D61  

BOLD PINK
CMYK   0 / 53 / 100 / 0 
RGB   255 / 173 / 0
WEB   # FFAD00

SOLAR GOLD

CMYK   94 / 63 / 0 / 0
RGB   0 / 90 / 167
WEB   # 005AA7  

BLUE
CMYK    0 / 2 / 92 / 0
RGB   255 / 235 / 0
WEB   # FFEB00   

BRIGHT YELLOW

CMYK   40 / 36 / 0 / 0
RGB   167 / 164 / 224
WEB   # A7A4E0

LAVENDER
CMYK    11 / 96 / 81 / 2
RGB   210 / 36 / 48
WEB   # D22430

CORE RED
CMYK   83 / 19 / 68 / 4 
RGB   1 / 143 / 107
WEB   # 008F6E

CORE GREEN

CMYK    88 / 87 / 17 / 4  
RGB   68 / 60 / 122
WEB   # 443C7A

ENERGY INK

CMYK   12 / 100 / 67 / 68
RGB   97 / 9 / 21
WEB   # 610915  

COLLEGIATE BURGUNDY

CMYK    71 / 0 / 36 / 0
RGB   44 / 213 / 196
WEB   # 2CD5C4

TEAL
CMYK    0 / 83 / 80 / 0
RGB   249 / 66 / 58
WEB   # F9423A   

WARM RED

CMYK    60 / 0 / 3 / 0 
RGB   91 / 194 / 231
WEB   # 5BC2E7

LIGHT BLUE

COLOR / PALETTE
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COLOR / COLOR CHOICE

RESPECT CAMPAIGN GUIDANCE
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THE GRID SYSTEM
DEFINED, NOT CONFINED



THE GRID / FUNCTION & PURPOSE

A MORE FLEXIBLE DESIGN SYSTEM
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THE GRID / BRANDING BASICS
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THE GRID / BADGE SIZING

BOS, BIG AND SMALL
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THE GRID / BADGE PLACEMENT

HORIZONTAL LAYOUTS

LARGE BOS POSITIONS

SMALL BOS POSITIONS

BRAND IMAGE DIRECTION  /  STANDARD  /  2017  /  26



THE GRID / BADGE PLACEMENT

SQUARE LAYOUTS, FEWER OPTIONS

LARGE BOS POSITIONS SMALL BOS POSITIONS
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THE GRID / BADGE PLACEMENT

VERTICAL LAYOUTS

LARGE BOS POSITIONS SMALL BOS POSITIONS
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THE BADGE IS NEVER  
ON THE LEFT

THIS APPLIES ONLY TO VERTICAL EXECUTIONSTHIS APPLIES TO HORIZONTAL AND SQUARE EXECUTIONS

THE BADGE IS NEVER  
ON THE BOTTOM
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THE GRID / BADGE PLACEMENT
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THE GRID / BADGE PLACEMENT

COLLABORATION LOCKUPS 

DO NOT CONSTRUCT YOUR OWN.

OFFICIAL COLLABORATION LOCKUPS
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SIZING SHOULD BE DETERMINED BY THE BOS.
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THE GRID / BADGE PLACEMENT

LOCKUP SIZING

 
1/6 HEIGHT

1/6 HEIGHT
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THE GRID / BADGE PLACEMENT

LOCKUP PLACEMENT 
VIABLE PLACEMENT OPTIONS

PLACEMENT VIOLATIONS
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THE GRID / BADGE PLACEMENT

VIABLE PLACEMENT OPTIONS.

PLACEMENT VIOLATIONS.

 

BRAND IMAGE DIRECTION  /  STANDARD  /  2017  /  34



THE GRID / BADGE PLACEMENT

 

VIABLE PLACEMENT OPTIONS. PLACEMENT VIOLATIONS.
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THE GRID / BADGE PLACEMENT

VIABLE PLACEMENT OPTIONS. PLACEMENT VIOLATIONS.
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THE GRID / BADGE PLACEMENT

 

VIABLE PLACEMENT OPTIONS

NO VIABLE PLACEMENT OPTIONS FOR 
HORIZONTAL LOCKUPS.

PLACEMENT VIOLATIONS.
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GRAPHIC 
DEVICES

TO ENHANCE LAYOUTS



GRAPHIC DEVICES / COLOR USE

COLOR BLOCK GRADIENT DUOTONE
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HORIZONTAL RECTANGLE VERTICAL RECTANGLE TALL RECTANGLE

WIDE RECTANGLE

PERFECT SQUARE

GRAPHIC DEVICES / SHAPES

GRAPHIC SHAPES
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GRAPHIC DEVICES / SHAPES

PROPORTION & PLACEMENT

 

 

NOTE: NO LAYOUT SHOULD HAVE MORE THAN ONE GRAPHIC SHAPE.   
THIS  EXAMPLE IS FOR ILLUSTRATIVE PURPOSES ONLY.
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COLOR  
BLOCKS IN 
LAYOUT

GRAPHIC DEVICES / COLOR BLOCKS
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GRAPHIC DEVICES / COLOR BLOCK EXAMPLES

GENERAL GUIDANCE 
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GRAPHIC DEVICES / BLENDING MODES

MULTIPLY HARD LIGHT OVERLAY HARD LIGHT

USING BLENDING MODES 

 

Multiply:

Overlay:  

Hard Light:
BLENDING MODES MUST REMAIN SET AT 100 PERCENT TO MAINTAIN THE INTEGRITY OF 
THE PALETTE COLORS. NO ADDITIONAL BLENDING MODES SHOULD BE USED.
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GRAPHIC DEVICES / BLENDING MODES

WARM RED (BOS)

LIGHT BLUE (BOS)

LAVENDER (BOS)

BRIGHT YELLOW (BOS)TEAL (BOS)

WARM RED (BOS)BRIGHT YELLOW (BOS)

ENERGY INK

BLUE

COLLEGIATE BURGUNDY

CORE GREENENERGY INK

COLLEGIATE BURGUNDYBOLD PINK

COLOR COMBINATIONS 
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GRAPHIC DEVICES / TWO-COLOR COMBOS

BRIGHT YELLOW (BOS)

CORE GREEN

WARM RED (BOS)

ENERGY INK

SOLAR GOLD (BOS)

BLUE

LAVENDER (BOS)

COLLEGIATE BURGUNDY

HARD LIGHT HARD LIGHT

MULTIPLYMULTIPLY
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GRADIENT
SHAPES  
IN LAYOUT

GRAPHIC DEVICES / GRADIENTS
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LIGHT BLUE

ENERGY INK

TEAL

BLUE

CORE GREEN

TEAL

CORE RED

COLLEGIATE BURGUNDY

CORE RED

SOLAR GOLD

BOLD PINK

WARM RED

BOLD PINK

LIGHT BLUE

GRAPHIC DEVICES / GRADIENTS

CORE RED

BRIGHT YELLOW

BLUE

LAVENDERENERGY INK

BLUE

BRIGHT YELLOW

TEAL

ENERGY INK

BOLD PINK
CHOOSING GRADIENTS 
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GRAPHIC DEVICES / GRADIENTS

GENERAL GUIDANCE 
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GRAPHIC DEVICES 

GRAPHIC DEVICE MISUSE 
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DUOTONE
IMAGES 
IN LAYOUT

GRAPHIC DEVICES / DUOTONES
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GRAPHIC DEVICES / DUOTONES

APPROVED DUOTONES 

WARM RED

ENERGY INK

BRIGHT YELLOW

BOLD PINK

BRIGHT YELLOW

CORE GREEN

TEAL

ENERGY INK

LAVENDER

COLLEGIATE BURGUNDY

WARM RED

COLLEGIATE BURGUNDY

LIGHT BLUE

BLUE
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GRAPHIC DEVICES / DUOTONES

MAKING DUOTONES 

 

1: ALWAYS USE PROVIDED, 
RETOUCHED 
PHOTOGRAPHY.

3: MAKE FINAL ADJUST-
MENTS TO ADD GRAPHIC 
PUNCH.

2: APPLY DUOTONE EFFECT 
BY USING A GRADIENT MAP 
WITH SPECTRUM COLORS.

CLIP HIGHLIGHTS AND SHADOWS.

SELECT TWO APPROVED COLORS.
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GRAPHIC DEVICES / DUOTONES

USING BOS WITH DUOTONES 
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LAYOUT
BEST PRACTICES



LAYOUT / BEST PRACTICES

THE BOS AS GRAPHIC ELEMENT
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LAYOUT / BEST PRACTICES

BALANCING COLOR WITH 
BLACK & WHITE IMAGERY
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LAYOUT / BEST PRACTICES

ROOM TO BREATHE
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LAYOUT / BEST PRACTICES

BALANCING ACTION & PORTRAIT
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LAYOUT / BEST PRACTICES

A SINGLE PRODUCT 
FOCUS PER IMAGE
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LAYOUT / BEST PRACTICES

BUILDING A VISUAL NARRATIVE
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LAYOUT / BEST PRACTICES

LITERAL REPETITION

ACTION SHOT ACTION SHOT ACTION SHOT

ASSET AT 100% 
(WIDE CONTEXTUAL 
CROP)

ASSET ZOOMED TO 
250% (PRODUCT 
DETAIL CROP)

ASSET ZOOMED 
TO 150% (ZOOMED 
CROP)
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LAYOUT / BEST PRACTICES

SINGLE-IMAGE LAYOUTS  
ARE ENCOURAGED
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LAYOUT / BEST PRACTICES

GUIDANCE FOR CROPPING

NEVER CROP AT WRISTS 
OR ANKLES. 

IN PORTRAITS, FOCUS ON 
EXPRESSION BUT MAINTAIN 
EVIRONMENTAL CONTEXT.

DON’T CROP SO CLOSELY IN 
TO A PRODUCT DETAIL THAT 
IT CREATES CONFUSION.
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LAYOUT / EXAMPLES

PLACING 
IMAGERY & 
THE BOS
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1 DIVISION = 2 IMAGES

4 DIVISIONS = 6 IMAGES

2 DIVISIONS =  3 IMAGES

5 DIVISIONS = 7 IMAGES 6 DIVISIONS = 9 IMAGES

3 DIVISIONS = 4 IMAGES

HORIZONTAL GRID LAYOUTS 

 
 
 

NOTE:  

LAYOUT / EXAMPLES
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FINISHED LAYOUT.

LAYOUT / EXAMPLES

1: SUBDIVIDE COMPOSITION USING THE GRID. 2: PLACE IMAGES WITHIN THE LAYOUT.

3: CHOOSE SIZING AND PLACEMENT OF THE BOS.
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TWO-IMAGE WORKING EXAMPLE. FOUR-IMAGE WORKING EXAMPLE.

LAYOUT / EXAMPLES
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1 DIVISION = 2 IMAGES 2 DIVISIONS = 3 IMAGES

4 DIVISIONS = 5 IMAGES 5 DIVISIONS = 7 IMAGES

SQUARE GRID LAYOUTS 

 
 
 

NOTE:  

LAYOUT / EXAMPLES
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FINISHED LAYOUT. 1: LAYOUT IS DIVIDED BASED ON 
DESIRED NUMBER OF IMAGES 
AND UNDERLYING GRID.

2: IMAGES ARE PLACED WITHIN 
THE LAYOUT.

3: THE BOS IS ADDED TO THE 
LAYOUT AT THE CORRECT SIZE 
AND PLACEMENT.

LAYOUT / EXAMPLES
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LAYOUT / EXAMPLES

TWO-IMAGE WORKING EXAMPLE. THREE-IMAGE WORKING EXAMPLE.
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0 DIVISIONS  = 1 IMAGE 1 DIVISION  = 2 IMAGES 2 DIVISIONS = 3 IMAGES

4 DIVISIONS = 5 IMAGES3 DIVISIONS = 4 IMAGES  5 DIVISIONS = 8 IMAGES

VERTICAL GRID LAYOUTS 

 
 
 

NOTE:

LAYOUT / EXAMPLES
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FINISHED LAYOUT. 1: LAYOUT IS DIVIDED 
BASED ON THE  
DESIRED NUMBER 
OF IMAGES AND 
UNDERLYING GRID.

3: A SHAPE THAT 
ALIGNS WITH THE 
GRID IS ADDED.

2: IMAGES ARE 
PLACED WITHIN THE 
LAYOUT.

4: THE BOS IS ADDED 
AT CORRECT SIZE 
AND PLACEMENT.

LAYOUT / EXAMPLES
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TWO-IMAGE  
WORKING EXAMPLE.

THREE-IMAGE 
WORKING EXAMPLE.

LAYOUT / EXAMPLES

BRAND IMAGE DIRECTION  /  STANDARD  /  2017  /  74



TYPOGRAPHY
USED WITH PURPOSE



DOWNLOAD ADINEUE PRO

ADINEUE PRO BLACK 
ABCDEFGHIJKLMNOPQRSTUVQXYZ 1234567890

ADINEUE PRO BOLD 
ABCDEFGHIJKLMNOPQRSTUVQXYZ 1234567890

ADINEUE PRO REGULAR 
ABCDEFGHIJKLMNOPQRSTUVQXYZ 123456789

ADINEUE PRO LIGHT 
ABCDEFGHIJKLMNOPQRSTUVQXYZ 123456789

TYPOGRAPHY / HEADLINES

PRIMARY MESSAGING
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TYPOGRAPHY / STRONG POSITIONS

QUIET CONFIDENCETYPE THAT SHOUTS
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TYPE THAT  
SHOUTS

TYPOGRAPHY / TYPE THAT SHOUTS

BRAND IMAGE DIRECTION  /  STANDARD  /  2017  /  78



SIMPLE AND STRONG.

TYPE RENDERED PHYSICALLY.

TYPOGRAPHY / TYPE THAT SHOUTS
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TYPOGRAPHY / TYPE THAT SHOUTS

LARGE WHITE TYPE SHOUTS WHEN 
PLACED ON TOP OF COLOR IMAGERY.

A LIGHTER TYPE WEIGHT CAN STILL 
SHOUT WITH STRONG PLACEMENT AND 
CONTRAST WITH IMAGERY.
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QUIET &  
CONFIDENT

TYPOGRAPHY / QUIET CONFIDENCE
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TYPOGRAPHY / QUIET CONFIDENCE

TYPE AS MANTRA.SMALL TYPE, CAREFULLY PLACED.
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TYPOGRAPHY / QUIET CONFIDENCE

SMALL TYPE, CAREFULLY PLACED WITH  
PRODUCT CALL-OUT.

SMALL PORTIONS OF TYPE ALIGNED TO THE GRID DRAW IN THE VIEWER.
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ADIHAUS DIN CN REGULAR 

ADIHAUS DIN CN MEDIUM 
ABCDEFGHIJKLMNOPQRSTUVQXYZ 1234567890

ADIHAUS DIN CN BOLD 
ABCDEFGHIJKLMNOPQRSTUVQXYZ 123456789

TYPOGRAPHY / SUBHEAD & BODY

SECONDARY COPY

DOWNLOAD ADIHAUS DIN
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TYPOGRAPHY / SECONDARY TYPE

SECONDARY COPY IN LAYOUT

THIS SUBHEAD WORKS WITH THE SHAPE CREATED BY THE 
HEADLINE BUT DIFFERS IN SCALE.
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THE MIXED USE OF DIFFERING WEIGHTS CREATES HIERARCHY WITHIN  
AN ATHLETE CALLOUT.

THE PRODUCT CALLOUT IS SMALL, BUT STANDS OUT BECAUSE OF 
CONTRASTING COLOR.

TYPOGRAPHY / SECONDARY TYPE
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REFERENCES  
   & RESOURCES

2017 STANDARD BRAND IMAGE

BRAND VOICE

CATEGORY EXTENSIONS

PHOTOGRAPHIC DIRECTION

SOCIAL GUIDANCE

LOGOS, TYPE, TEMPLATES
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